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An intricate symbol of two
interlocking “e’s” were
designed to represent the
equinox — the bi-annual
occurrence when the sun
crosses the celestial equator
and when the length of day
a night are of equal length.
To compliment the rich and
luxuriously decorated interior
of the spa, a sophisticated
palette of black and midnight
blue was used in minimalist
proportions, and combined
with timeless art to create

a sense of grandeur and
opulence.
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